EMAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
' AVTaYywVIOTIKOTNTAs

A MIKPEZ & MNMOAY MIKPEZ EMIXEIPHZEIZ

HeniyxeipnonAMIZOOYT & 3IA OE nou edpevel atnv nepipepeia IONIQN NHZQN evraxbnke ortn dpdon
«EpyaAeiodrkn AvTaywvioTikOTnTac» npounoAoyiopou 400 ekat. Eup®. H dpaon oToxelsl otn BeATioon Tng
avTaywvIioTIKOTNTAG TWV HIKPWV Kal NMOAU HIKPWV EMIXEIPROEWY, €NevOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIOHUO TOUG,
TNV UI0BETNON CUCTNUATWY TuNonoinong & nigronoinong, Kabwg kal o€ branding kar Yneiakr) NpoRoAn.

O OUVOAIKOG NPoUnoAoyIiopog TnG enévduaong eival 200.000 € ek Twv onoiwv n dnuoacia danavn avépxeral o 100.000
€ kal ouyxpnuartodoteital and Tnv EAAAda kal 1o Eupwnaikd Taueio Mepipepeiakne Avantuéng Tng Eupwnaikng
‘Evwong.

To enIXEIpNHATIKO CXEDIO NOU EYKPIONKE NpoG XpnHaTodoTnon Kail uAonolgital, nepiIAayBavel enevdUoEIg
OTIG NAPAKAT KATNYOPIEG:
v Mnxavnuata - EEonAiopog

MoTtonoinon MpoidvTwyv - YAnpeoiwv - AladikaciwV

Suokeuaaia — ETikéTa — Branding

Wnoiakn MpoBoAn

MeTagopika peoa

MioBoAoYIKO KOOTOG £pyalopeEVV (VEO MPOCWMIKO)

ME£Oo® TNG CUMMETOXNG OTN ApdAcn, N ENIXEipNoNn NETUYXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non TnG kepdopopiag TnG

v gvioyxuon TnG eEwOTPEPEIAG

v €NEKTACN TNG ayopdg PE TN NPOCBNKN VEWV MPOIOVTWY & UNNPECIOV
v €€Eao@alion uwnAoTEPNG MOIOTATAG NPOIOVTA & UMNPETIES

v al&non TnG NapaywylikotTnTag & BeATiwon AsiIToupyikwv d1adIKaciwV
v/ gvioyxuan Tng eNIXEIPNUATIKOTATAG

v dnuioupyia / diaTripnon NoloTIK®WV BECEWV gpyaaiag

v AANO-

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €nixeipnon ano@epovTac opeAnN oTNV avTaywvioTIKOTNTA TG X®wPag Kadbwg
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EIAIKH TPAMMATEIA AIAXEIPIZHE

Eupwnaikni ‘Evwon NPOrPAMMATQN ETMA, TE & EKT avantufn - epyacia - aAAnAeyyun

e ) EIAIKH YMHPEZIAAIAXEIPIZHE ENAVEK
Eupwnaikd Tapeio
Nepupeperaknic Avantugng

Kal oTnv TOMIKN olkovouia.

Me tn ouyxpnpatoddtnon tns EAAGSas kal tns Eupwnaikns Evwons



